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WELCOME
“Business North Harbour’s purpose is to empower economic prosperity and growth. Together 

we will provide a voice for your concerns, facilitate networking for your business development, 

and ensure you gain access to key stakeholders and decision makers who may affect your 

investment.”

When the Executive Committee is considering options, 
this purpose is always at the heart of our decision 
making.

2019 has been unquestionably testing for Business 
North Harbour (BNH). The departure of our 
communications and marketing manager, Shirner 
Kenny, and long-standing general manager, Janine 
Brinsdon, in short succession presented a challenge to 
our incredibly devoted but small team who genuinely 
went well above what was reasonably expected given 
the circumstances. I can’t thank them enough for their 
support this year.

Following the departure of these roles, the Executive 
Committee decided to reduce the number of events we 
had originally scheduled for this year and delay some 
others into the following financial year (and 2020 
in a few cases). Your contributions to BNH fund all 
events, and consequently there was a positive financial 
outcome in these events not being held. We generated 
a far greater profit than that budgeted, however this 
will be one-off.

Despite these issues, BNH moved forward in a number 
of areas which don’t always receive the attention our 
high profile events do. Several of these are discussed 
below:

• In recent years BNH has realised that although 
we are one of the largest BIDs, we are still just 
one of 48 BIDs in Auckland, and therefore do 
not have enough influence with local and central 
government on issues which are critically important 
to our members. To help us substantially increase 
our leverage, we investigated the establishment 
of governance structure to broadly give the wider 
North Shore a collective voice to influence key 
stakeholders. Stage one was to understand whether 
there was a need for this through engagement with 
all crucial parties. The independent investigation 
concluded this to be important, pressing and 
absolutely required.

• The planet and business are facing unprecedented 
change and BNH is looking to assume a more 
proactive leadership position to assist businesses 
make informed decisions around a number of 
these issues. They cover the areas of sustainability, 
climate change, gender equality, and engaging 
with our growing Asian membership. Our quarterly 
magazine FYI has been increased by four pages 
dedicated to these important subjects. We are very 
clear in our directive: this is not about increasing 

cost or compliance for our members, but there are 
things that businesses can do at no cost, and BNH 
wants to be seen as a leader in this space.

• We have a strategy to improve membership 
engagement with a goal of getting more members 
to more events, and also to engage with members 
on a more individualised basis.  

• Finally, our new website will be launching in the 
next couple of months, so watch this space.

BNH had the pleasure of appointing incoming GM, 
Kevin O’Leary. The calibre of applicants was simply 
outstanding. Kevin was appointed not only due to 
his extensive experience but also because he clearly 
exhibited the characteristics and ethos consistent 
with values to which BNH hold ourselves. We have 
an incredibly high expectation of Kevin, but are 
absolutely confident in his ability to successfully lead 
BNH.

I thank the Executive Committee for all the dedication 
and hard work over the last twelve months. Your 
commitment and passion to BNH cannot be faulted, 
and I can assure members that the organisation 
is extremely well placed to fulfil its purpose of 
empowering economic prosperity and growth.

Roll on 2020!

Peter Lamberton 
Chair

Kevin O’Leary
General Manager
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Ketien Chuor
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WHY THE GROWTH 
OF NORTH HARBOUR 
CONTINUES TO BE OF 
REAL SIGNIFICANCE

NATIONAL GROWTH 
GDP by industry UHLB, 2018

The growth within the North Harbour area continues 
to be both significant and of significance with most 
if not all areas of growth being above the Auckland 
average. Comparisons with the pan-Auckland 
figures are important as we continue to lobby 
on behalf of our members on a variety of fronts, 
including (but not limited to) infrastructure investment 
or representation in local government policy.

Business North Harbour’s business improvement 
district (BID) is situated within the Upper Harbour 
Local Board (UHLB) area, which is the narrowest 
mesh available for the economic data provided. This 
information, along with the population growth to 
67,380 (a 3.9 per cent increase compared to a 2.3 
per cent increase across Auckland), also illustrates 
why, moving forwards, a collaborative approach 
to making North Harbour a desirable place to live, 
work and recreate is so important.

Local employment opportunities and an available, 
capable workforce will continue to see the North 
Harbour area and business community thrive, whilst 
at the same time reducing the need for residents to 
pursue roles outside the local area.

Biggest contributors to economic growth, 2008-2018

Professional, Scientific and Technical Services $221m

Rental, Hiring and Real Estate Services $183m

Retail Trade $147m

Information Media and Telecommunications $143m

Wholesale Trade $139m

All other industries $621m

Total increase in GDP $1,455m

Top10 Qualifications in demand, 2018

Field of study: Level Employment

Management and Commerce: Certificate (level 1-3) 4,429

Management and Commerce: Degree (level 7+) 4,397

Engineering and Related Technologies: Certificate (level 1-3) 3,233

Engineering and Related Technologies: Certificate (level 4) 3,092

Society and Culture: Degree (level 7+) 2,956

Engineering and Related Technologies: Degree (level 7+) 2,783

Architecture and Building: Certificate (level 4) 2,579

Society and Culture: Certificate (level 1-3) 2,571

Education: Degree (level 7+) 2,063

Health: Degree (level 7+) 1,918

Wholesale Trade
Professional, Scientific and 

Technical Services
Manufacturing

Construction
Rental, Hiring and Real Estate Services

Retail Trade
Public Administration and Safety

Education and Training
Health Care and Social Assistance

All others

GDP, 2018

GROWTH

3.9%
Auckland

REGIONAL GROWTH

4.5%
Upper Harbour

NATIONAL GROWTH

3.2%
New Zealand

Business Units, 2018

GROWTH

1.4%
Auckland

REGIONAL GROWTH

2.4%
Upper Harbour

NATIONAL GROWTH

0.7%
New Zealand

Employment, 2018

GROWTH

3.6%
Auckland

REGIONAL GROWTH

4.2%
Upper Harbour

NATIONAL GROWTH

3.0%
New Zealand
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COMMERCIAL  
PROPERTY RETURNS
With business unit growth across the UHLB area continuing to 
outperform Auckland (2.4 per cent vs 1.4 per cent) demand for 
commercial property remains strong. The latest research from 
Colliers International indicates less than 2.1 per cent vacancy 
on all industrial property in the North Harbour/Mairangi Bay 
industrial precincts and for office/ commercial,  <1.7 per cent 
for A grade offices, and less than 8.7 per cent vacancy for 
B-Grade or lower offices, across Albany / North Harbour and 
Mairangi Bay commercial precincts. 
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North Harbour

$600

$5.0% 0.1%

$135

Wairau Valley

$700

$5.0% 2.2%

$135

Mairangi Bay

$650

$5.0% 2.1%

$135

Overall Avg. Land Values ($/m2) Prime Avg.Warehouse Net Face Rent ($/m2)

Prime Avg.Market Yield (%) Prime Vacancy Rate (%)

Annual Change

Market Indicators by Precinct

Source: Colliers International Research
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Auckland Industrial Vacancy by Precinct

Additionally, market indicators are generally positive for the 
area, although there has been a reduction in market yield.

$4,593,179,000  
CV as at 1st July 2019 for North Harbour Bid

FUNDING 
PARTNERSHIPS
Our thanks are extended to our sponsors 
and stakeholders for their financial 
support in 2018/19. Gold sponsorship 
and event sponsorship totalled $61,000 
for 2018/19, with external grant funding 
increasing considerably with $40,500 
from Auckland Council for the extension 
of our Waste Minimisation Project. This 
grant is divided across two financial 
years and is matched dollar for dollar by 
Business North Harbour. Additionally, 
we received $24,000 budgeted support 
from Auckland Transport (AT) to assist in 
resourcing transport-related projects.

GOLD SPONSORSHIP

9  Gold sponsors for a total of 

$53,606 
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BUSINESS CAPABILITY 
PROGRAMME: 
LEADERSHIP 
15 MARCH – GILBERT ENOKA, 
“LEADING IN CHALLENGING TIMES”

“Gilbert Enoka presented a fantastic 

leadership discussion that will contribute 

greatly to all manner of businesses. I myself 

will grow from this event & I am grateful for the 

opportunity to have attended.”

“Hugely impressed. Quite possibly the best 

session I’ve ever attended anywhere. Truly 

inspiring.”

CONNECT
Providing members with access to speakers who would normally be 
unavailable to them as individuals has again been a key focus for 
the past twelve months. 

Business North Harbour’s events went from strength to strength this 
year. Members provided positive and constructive feedback about 
how they enjoyed and benefited from these sessions, and a couple 
of attendance records were broken more than once. To reflect the 
year’s theme of health and well-being, three events were organised 
in partnership with St John. These proved extremely popular, all 
being booked to capacity. 

During the year we have further consolidated the use of our 
comprehensive membership customer relationship management 
(CRM) system. Utilising a more robust and streamlined membership 
database platform we believe has helped to improve our overall 
member communication and engagement – progress which we will 
endeavour to continue to build on.

Our business directory remains another useful resource providing 
local businesses with a means of identifying opportunities to 
connect with suppliers and customers to develop new B2B and B2C 
relationships. The development of these relationships continues to 
support business and economic growth within the BID.

CONNECT, 
COMMUNICATE, 
COLLABORATE
Our core programmes continued to be driven by the 

3Cs, which once again accurately reflected the priorities 

identified by our members in the 2018 Business North 

Harbour Membership Survey.

BUSINESS CAPABILITY 
PROGRAMME:   
HEALTH & WELL-BEING 
28 MARCH – PROFESSOR GRANT 
SCHOFIELD, “BRAIN RULES FOR 
BEING AWESOME”

“A great speaker - lots of useful content 

delivered in an entertaining manner.”

“Brilliant, dynamic, knowledgeable, speaker 

with relevant up-to-date topic information. I 

really enjoyed it.”

“Well worth the early wake up. The event ran 

seamlessly with friendly helpful staff on hand. 

Stunning venue and breakfast too!”

Women in Business – Hon Paula Bennett MP

Business Capability Workshop – Isuru Fernando

Women in Business – Cathy Pope

Professor Grant Schofield
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EVENTS

24  events and workshops

1,772  total event registrations

85%  speaker quality rating

97%  of members said content 

was beneficial to their organisation

Stand out speakers

194  attendees  

for Gilbert Enoka 

183  attendees  

for Nigel Latta

WOMEN IN BUSINESS

4  events with 345  attendees

65%  increase in attendee  

numbers throughout the year

$8,000   
in event sponsorship

 Stand out speaker

124  attendees for  

Paula Bennett

ST JOHN WORKSHOPS  
Mental health and first aid

3  workshops

51  attendees 

BUSINESS CAPABILITY 
PROGRAMME: HEALTH 
AND WELL-BEING 
8 MAY – NIGEL LATTA,  
“GOLDFISH WISDOM”

“It was brilliant - first one I’ve attended and I 

was really impressed!”

“This was one of the best events you’ve run. 

Excellent speaker!”

“Nigel Latta has to be one of the best speakers 

ever! I got a lot out of it both from a business 

and personal view!”

WOMEN IN BUSINESS 
4 APRIL – HADY WENHAM, FOUNDER 
AND MANAGING DIRECTOR OF 
FORME SPA

“Absolutely loved the event, and enjoy meeting 

other like-minded women. Thanks Business 

North Harbour, you’re doing an awesome 

job!”

“Incredible - quite likely the best high tea I 

have ever had!”

Leadership Series – Gilbert Enoka Business Capability Workshop - Laurie Sharp

Women in Business – Allison Mooney 

Business Capability Luncheon  
– Andrew Barnes and Christine Brotherton
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COLLABORATE

Women In Business (WIB)

In support of the theme of diversity 
and inclusion, Business North Harbour 
continued with its WIB events which 
proved to be very popular, and going 
from strength to strength throughout the 
year. The four events held, sponsored 
by Eclipse Recruitment, attracted 345 
attendees which was a significant increase 
of 65 per cent. Paula Bennett was the 
stand-out speaker who proved to be the 
biggest draw card.

One Day Sale

This annual event took place on 24 
November. In keeping with previous 
years, the retailers, wholesalers and 
distributors who took part were able 
to benefit from extensive advertising 
opportunities which helped to gain an 
excellent turn out from the general public 
for all the members who opened their 
doors. This shopping frenzy once again 
proved to be a great success for members 
and shoppers alike.

C3

The initiative hasn’t proven to be as 
successful as we had hoped in linking 
businesses with skilled employees and 
work-ready graduates. There have been 
some successful introductions between 
businesses and talented students that 
have resulted in the completion of specific 
projects, but the number hasn’t reached 
the level anticipated when the initiative 
was launched. Moving forwards, Business 
North Harbour remains committed to 
providing businesses and students with 
opportunities to collaborate and will 
review service delivery options.

Events and Workshops

Business North Harbour continued to 
develop an array of opportunities for 
people to collaborate by providing 
a variety of capability development 
workshops and other events, 24 in total. 
The quality of speakers was typified by the 
engagement of Gilbert Enoka and Nigel 
Latta, leading to 1,772 people registering 
their attendance over the year.

HOW DID MEMBERS HEAR 
ABOUT OUR EVENTS?

259  e-news

97  word of mouth

30  social media

26  FYI magazine

5  street signs

E-NEWSLETTERS

37  e-newsletters sent

22.6%  average open rate

businessnh.org.nz

24%   returning visitors

79%   new visitors

21%   increase in users

7.2%   increase in session time

$3,956   
online advertising income

LinkedIn

21%  growth

Facebook

36%  growth

Twitter

3%  growth

SOCIAL MEDIA

FYI MAGAZINE

4  copies

16,600  printed copies

981  online reads

4,157  online impressions

SURVEYS

5  surveys sent

486  responses

COMMUNICATE
Effective communication with our members continues to be a significant challenge 
due to the scale and diversity of our membership base. We are keen to engage with 
as many of our members as possible, particularly given the automatic entitlement of 
membership for those owning a commercial property and/or operating a business 
within our geographic boundary. The information we receive through the council’s 
BID team details commercial properties and owners, which is quite different from the 
reality of the businesses operating within these premises. The Business North Harbour 
team is continually finding new tenants and property owners who were not aware of 
our business association, or the depth of services provided. Consequently, we devote 
considerable resources to maintaining the accuracy of our membership database which, 
despite our best efforts, remains an extremely difficult task. The increase from 90 per 
cent to 95 per cent certificate of accuracy rate has made a significant contribution to our 
increased capability and capacity across various digital platforms.
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Commuter education is at the heart of our transport 
programme. We distributed more than 326 transport 
resource kits to business owners (up 16 per cent from 
2018) and 764 commuters were reached through travel 
expo presentations (up 11 per cent from 2018).

NORTHERN CORRIDOR
This $700 million project, which began in July 2018, 
is starting to show results – notably, the eye-catching 
and award-winning Tirohanga Whānui (Spencer Road 
to Albany walking and cycling bridge) and the North 
Harbour BMX stadium (NZ’s first international standard 
BMX facility).

Three pony clubs have been combined into one at 
Wainoni Pony Park, freeing up land on Bush Road for 
a new National Hockey Centre. There’s also a new 
busway bridge at the Albany bus station, and increased 
parking off McClymonts Road for the park and ride.

TRANSPORT PROPOSALS
Within the 2018-19 year, Business North Harbour 
made 13 submissions on behalf of our members and 
put pressure on the combined NCI (Northern Corridor 
Improvements) team at NZTA (NZ Transport Agency) 
and AT (Auckland Transport) to implement an ITA 
(integrated traffic assessment) report for the proposed 
Rosedale Bus Station.

Business North Harbour have serious concerns about 
the current plans for this bus station, and appointed a 
QC to act on our behalf.

To read Business North Harbour’s submissions, visit 
businessnh.org.nz and look under “Our Purpose”.

Tirohanga Whānui

North Harbour BMX stadium

Concept image of the National Hockey Centre

Concept image of Wainoni Pony Park

KEEPING 
YOUR 
BUSINESS 
MOVING
As the North Harbour business district continues 

to grow, so do the opportunities and challenges. 

In the last year, we lobbied hard with our 

members’ transport needs and priorities in mind. 

Travel to/from and around our area must be 

as accessible and efficient as possible. All our 

efforts remain focused on this key goal.
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CRIME PREVENTION AND 
CORPORATE SOCIAL 
RESPONSIBILITY
Annual surveys consistently show that safety and security, and socially-responsible programmes 

are important to Business North Harbour’s members. BNH works closely with local law 

enforcement and related agencies to raise awareness and provide practical support as broadly 

as possible. For example, 5,000 flyers promoting a “lock your vehicle, remove your valuables” 

message were distributed in the last 12 months, including versions in Korean and Mandarin for key 

night-time hospitality areas. The following data and graphics give a snapshot of our region. They 

also show how members have engaged with initiatives – and the positive results this can bring.

22  Meetings between Business North Harbour 

and stakeholders, such as NZ Police, Auckland 

Council, UHLB, NZTA, Westfield Mall Albany, St 

John, QBE Stadium. 

VEHICLE CRIME

COMMUNITY SAFETY

93%  
Members who rated 

vehicle security as 

“important” or “very 

important” in Business 

North Harbour’s annual 

survey

29%  
Increase in stolen number 

plates and petrol drive-

offs in last 12 months

73%  
Year-on-year increase in 

stolen cars. The majority 

of these crimes occur at 

the overspill parking at 

Albany park and ride. We 

shall continue to pressure 

Auckland Transport to 

increase secure parking 

for commuters. 

There are nightly security 
patrols, 365 days a year. Special 
attention is paid to “hot spots” 
– premises that have previously 
been targeted by criminals and/
or at risk of trending crime.

3,650   
Reports received on security “hot spots”

425  Visits to North Harbour 

commercial premises, resulting in:

189  Information packs distributed

41  Physical assessments of premises 

to try and avoid future criminal activity

18  Reported incidents of 

shoplifting – no increase over 

the last 12 months
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INORGANICS COLLECTION 
THEY SAID
“This is a great service! For a start, the guys 

make it so easy. We just group our inorganics 

together and they do the rest: load it and take 

it away – always with a friendly smile and 

nothing is too much trouble.” 

“Anything they can use, they recycle – which 

is a good feeling. This part of what they do is 

very special and extremely important. Nothing 

is left to chance and they really care.” 

KATH FITZPATRICK NOSE TO TAIL

Whānau Mārama is a non-profit organisation 

committed to reducing child abuse and family 

violence on the North Shore, and one of the 

groups that has benefited from Business North 

Harbour’s inorganics collections. Programme 

co-ordinator Elizabeth Cameron says they’ve 

picked out about 10 chairs, a couple of 

three-drawer units, a pedestal fan and a small 

wooden coffee table. “We’re very grateful for 

this useful service,” she explains. “It saves us 

having to apply for some grants for our office 

furniture, and of course that means there’s more 

funding available for other worthwhile causes.”  

ELIZABETH CAMERON WHĀNAU MĀRAMA

FOOD WASTE 
THEY SAID
Murray Mackessack and the team at Appresso 

Catering have been using the food waste 

collection service since early 2018. “It feels 

like a good thing to do,” says Murray. “We’re 

using far fewer plastic bags, and, judging by 

the positive responses we’ve had on social 

media, it’s an initiative that our customers 

appreciate too.”  

MURRAY MACKESSACK APPRESSO CATERING

“I was upset about throwing away food waste 

into the landfill. I thought we could throw it on 

the grass outside but we actually have quite 

a lot of food waste, and this may attract rats. 

That’s when I saw an ad in the FYI magazine 

for food waste collection. It said that the first 

six collections were free which was a good 

incentive, and sounded like the perfect solution 

to our food waste problem. I would say that we 

almost fill up an 80L wheelie bin every week.  

THERESA FANENE STORMWATER 360

We signed up to the food waste collection 

service to cut down on our contribution to 

landfill. We are all very conscious about our 

footprint on the planet and are always trying 

to find ways to reduce this. We had a meeting 

about composting before I signed up to it, as it 

will only work if everyone is onboard. It is hard 

to estimate how much we save from landfill but 

it has definitely made an impact! 

ANGELA ROWE SKIN HEALTH EXPERTS

82% 
Members who rated landfill 

reduction “important” or “very 

important” in Business North 

Harbour’s annual survey

110m 3 Total amount collected

95.75m3

recycled by
Abilities Group

1.25m3 
sent to landfill

13m3 
reused by 
community and 
non-profit organisations

INORGANICS COLLECTIONS

RECYCLING AND UPCYCLING

1,296   
Pallets recycled – reducing 

roadside waste and upcycling 

to companies that require 

additional pallets

19  Number of organisations having 

weekly collections, including cafés, 

catering companies, sports clubs, 

churches, and commercial businesses

FOOD WASTE COLLECTIONS

49.26   
 Tonnes of greenhouse gas emissions 

reduced from landfill

18.519    
Tonnes of food waste diverted 

from landfill each year

$45,500   Amount 

received from two grants from 

Auckland Council Waste 

Minimisation and Innovation Fund 

(in June 2018 and December 2018)

6  Number of FREE food waste collections 

offered to Business North Harbour members

2  Inorganics collections  

(Sept 2018 and March 2019)

53  Number of businesses 

that participated
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The Board remains focused on ensuring that Business North Harbour delivers on all 

four areas of its purpose which are to:

• Empower economic prosperity and growth.

• Provide a voice for our community’s concerns.

• Facilitate networking for local business development.

• Develop business capability through access to leading industry specialists.

We will continue to achieve this in a way that reflects the identified needs of our 

members based on their feedback.

Our Board is driven towards increasing the many positive outcomes already 

achieved across the various aspects of our business and fully understands that our 

success is ultimately in the level of our engagement with you, our members. We are 

committed to increasing engagement, not just between ourselves and our members, 

but also B2B engagement. We are prepared to invest in additional resources to 

achieve these outcomes as we look to ensure value is delivered at every opportunity.

We have identified a number of priorities in the coming 12-36 months, some of 

which are carried over from the previous 12 months due to the scope and complexity 

of the projects.

PRIORITIES: 2019-2020

• Review member engagement

• Review B2B engagement

• Provide world-class events

• Complete stages one and two of 
the “Bridge to the Future” project

• Raise awareness of business 
sustainability

• New Business North Harbour 
website goes live

PRIORITIES: 2020-2021

• Review member feedback, and 
implement any necessary changes

• Increase member engagement

• Increase B2B engagement

• Lead the change towards business 
sustainability

• Review and assess the “Bridge to 
the Future” project

• Provide world-class events

• Organisational development

• Develop a governance succession 
plan

• Financial review

• Initiate the development of a five-
year strategic plan

PRIORITIES: 2021-2022

• Review member feedback, and 
implement any necessary changes

• Complete member consultation

• Review and implement five-year 
strategic plan

BUSINESS PLAN 2019 – 2022
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WHAT YOU  
CAN EXPECT
Business North Harbour will continue to advocate strongly on your 
behalf actively engaging with decision makers at all levels within 
Auckland Council, UHLB, AT, ATEED, and other key organisations. 
We will monitor and keep members informed about council, local 
board and government plans and policies pertaining to business, 
making submissions as and when appropriate to achieve the best 
outcomes possible for our members.

There continues to be significant growth proposed within North 
Harbour, including major commercial, roading, transport, and 
residential development projects. We need to be in a position to 
influence the decisions that are going to be made, specifically 
detailing how they impact our members, to ensure that there is 
a planned approach to this regional growth that drives positive 
outcomes and mitigates, wherever possible, any negative impacts 
for our members. 

We need to ensure that Business North Harbour has a seat at the 
table to enable the voice of our business community to be heard, 
in relation to important topics, such as, the second Waitemata 
Harbour crossing. The reality is that we can’t do this alone – we 
need to continue with the work already started to establish a group 
that represents the economic and development interests of the wider 
North Shore (Devonport to Silverdale). The “Bridge to the Future” 
project aims to achieve this and much more. 

We will constantly review our service delivery to our members, 
to ensure that, as far as is practicably possible, we are providing 
events, workshops, programmes, and communications which are 
relevant and engaging.

The Board remains mindful of the cost and time commitment for 
attendees to be away from their businesses to engage in events. 
With this in mind, we plan to deliver 19 events this year, giving 
members access to experts in their field, who we believe will provide 
tangible benefits, as we continue to support capability development 
and aspire to provide world-class events.
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New walking and 

cycling corridor

New transport corridor

Improved transport corridor

Safety improvements

Other priority projects

New growth area

(Future Urban Zone)

Silverdale West 

Dairy Flat Industrial 

Area Structure Plan

Existing urban area

State Highway (SH)

New or upgraded interchange

New interchange  

– south facing ramps only

New rapid transit corridor

New public transport corridor

Improved public transport corridor

LEGEND
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KILOMETRES

NEW RAPID 
TRANSIT CORRIDOR

Rapid Transit corridor extending from  

Albany to Milldale via new growth area

NEW OR IMPROVED PUBLIC 
TRANSPORT CORRIDOR

Bus shoulder lanes from Albany to Silverdale 

(interim)

High frequency bus route connecting Orewa 

and Silverdale with the Rapid Transit corridor

NEW WALKING AND  
CYCLING CORRIDOR

Strategic walking and cycling corridors

NEW OR IMPROVED 
TRANSPORT CORRIDOR

Additional managed motorway capacity 

between Albany and Silverdale interchange

Signalisation of Silverdale Street and Hibiscus 

Coast Highway intersection (with safety 

treatment) and improvements to Wainui Road 

for buses

New connection between Milldale and  

Grand Drive

Upgrade Pine Valley Road, Wainui Road,  

Dairy Flat Highway and Bawden Road to  

urban standards including walking and cycling

Improved Silverdale interchange

New connection from Dairy Flat Highway  

to Penlink via Jackson Way

New connection between Bawden Road  

and SH1

New full interchange at Redvale (Penlink)

New SH1 crossing near Dairy Stream

New motorway interchange at Wilks Road

Upgrade East Coast Road from Silverdale  

to Redvale interchange

Upgrade southern section of Dairy Flat Highway

SAFETY IMPROVEMENTS

Safety improvements on Kahikatea Flat Road, 

Coatesville-Riverhead Highway, East Coast 

Road and Awanohi Road

OTHER PRIORITY PROJECTS

Penlink

New Argent Lane connection and Milldale 

to Highgate SH1 crossing

NORTH INDICATIVE STRATEGIC 
TRANSPORT NETWORK

JULY 2019

Projects described in these maps have been 

identified by indicative business cases and 

will require further technical investigation, 

engagement with communities and landowners 

and statutory approvals before their final detail, 

location or land requirement is confirmed. They 

are also yet to be prioritised for funding for 

delivery over the next 10-30 years.
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Business Owners Employees Property Owners

EASY COMMUTE

CLOSE TO HOME

LOW CRIME AREA

GOOD ROADING AND INFRASTRUCTURE

0% 10 20 30 40 50 60 70 80

WHAT MAKES NORTH HARBOUR AN 
ATTRACTIVE PLACE TO WORK, LIVE AND PLAY?

WHAT ARE THE MOST IMPORTANT PRIORITIES 
FOR YOU AND YOUR BUSINESS?

PROFITABILITY 

HEALTH AND SAFETY, AND WELLBEING

MOTIVATION 

SALES AND MARKETING

PEOPLE MANAGEMENT

CUSTOMER SERVICE

PERSONAL SAFETY AND CRIME PREVENTION

MARKETING

HEALTH AND WELLBEING

TECHNOLOGY

HEALTH AND SAFETY

0% 10 20 30 40 50 60 70 80

THE KEY MESSAGES

BUSINESS OWNERS

• Access to skilled employees remains critical, along with the 
availability of quality premises (to lease or buy).

• A significant majority recognise the importance of team health, 
safety and well-being as a business priority.

• Business North Harbour must continue to advocate for a second 
Waitemata Harbour Crossing and improved local public 
transport networks.

EMPLOYEES

• Personal safety and vehicle security remain  
high priorities.

• Business North Harbour’s food waste and inorganic collections 
are becoming more popular.

• As with business owners, employees recognise the importance 
of a second Waitemata Harbour Crossing and improved local 
public transport.

PROPERTY OWNERS

• The top three reasons why property owners regard  
this area as an attractive place for an investment portfolio are:

 » Low crime rates

 » Quality neighbouring premises

 » Access to high quality tenants

• Once again, a second Waitemata Harbour crossing is strongly 
sought after, and light rail to the North Shore is an appealing 
prospect too.

• 60 per cent of respondents said they do not participate in any of 
Business North Harbour’s events or initiatives. 

MEMBER SURVEY 2019
We appreciate your feedback which enables us to 

identify how we can support you and your investment. 
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Networking events

One Day Sale
Women in Business

After 5s

North Shore
Commercial
Property Group

WHICH OF BUSINESS NORTH HARBOUR’S 
EVENTS ARE THE MOST IMPORTANT TO YOU?

HOW IMPORTANT ARE THE FOLLOWING TO YOU AND 
YOUR BUSINESS?

EMPLOYEE WELL-BEING

0% 10 20 30 40 50 60

REDUCING LANDFILL

CORPORATE SOCIAL RESPONSIBILITY

INFORMATION ON GREEN BUILDINGS

REALTIME TRAFFIC CAMERAS

SOCIAL RESPONSIBILITY AND EMPLOYEE WELLBEING

PUBLIC TRANSPORT NETWORK

ACCESS TO WORKSHOPS AND TRAINING

WHICH OF BUSINESS NORTH HARBOUR’S SERVICES AND 
EVENTS DO YOU CURRENTLY TAKE ADVANTAGE OF?

Networking
Business
Directory

Secure Plates

Nothing

Work ExperienceAdvertising Opportunities

Food Waste & Inorganic Collections

Events &
Workshops

HOW DO YOU RATE BUSINESS NORTH HARBOUR’S 
SERVICES, PROGRAMMES AND EVENTS?
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KPIs FOR 2019/20

 Send a minimum of 12 issues of Your 

Business North Harbour e-newsletter and 

increase opening rates from 25% to 30%.

Build partnerships with local media 
and external media partners

 Publish four issues 

of FYI magazine, 

with 4,000+ 

copies per issue. 

Incorporate 

specialist content 

for commercial 

property owners 

and resources 

in Korean and 

Mandarin.

 Increase online 

opening rates to 

an average of 

350 per issue.

SEPTEMBER 2019 — MEMBER NEWS AND INFORMATION businessnh.org.nz

What are your 
priorities?
Member survey results pg 12

Meet your 
candidates
Local elections round-up pg 21

Social 
responsibility
Sustainable business news pg 30

 Increase LinkedIn followers 

to 700, and increase feed 

impressions to an average of 

2,000 per month.

 Increase Facebook followers 

to 1,800, and increase 

reach to an average of 

6,000 per month.

 Increase Twitter followers to 

530, and increase feed 

impressions to an average of 

8,000 per month. 

 Increase visitor numbers to  

businessnh.org.nz  

by 20% and reduce 

bounce rate by 8%.

MEDIA

MEMBERSHIP

 Visit 600 members face-to-face to 

advise them of our programmes and 

encourage their participation.

 Maintain 95% certificate of 

accuracy rate to membership 

database information supplied.

 Install 200 secure 

number plate screws.

 Deliver 5,000 “Lock 

Your Vehicle, Remove 

Your Valuables” bilingual 

messages.

CRIME PREVENTION

 Provide nighttime security patrols  

365 days per year across the entire 

North Harbour BID.

3 WOMEN IN BUSINESS

300  attendees

4 BUSINESS BREAKFAST/LUNCHEONS

600  attendees

4 BUSINESS AFTER 5

100  attendees

BUSINESS CAPABILITY PROGRAMME

800  participants across all workshops

19 EVENTS

 Host and deliver the annual  

One Day Sale, to scale and budget.

 Host the seventh Business Expo in 

Feb 2020, attracting 100 exhibitors 

and 1,000 visitors, to budget.

 Conduct inorganic collections twice a year.

 Consolidate food waste management 

programme and monitor 20 businesses with 

in-premises food waste collection bins.

SUSTAINABILITY

ADVOCACY

 Advocate for improved access for localised commuter trips. 

 Mitigate the impact of the Northern Corridor Improvement 

Project redevelopment on business efficiency and access.

 Continue to provide a voice for business 

and investment with key local and central 

government decision makers.
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F I N A N C I A L  STATEMENTS
The information below provides a brief summary of financial statements from the Financial Performance 
Report for the year ended 30 June 2019. Full audited accounts, auditor’s report and detailed notes to the 
financial statements are available on the Business North Harbour website businessnh.org.nz

Notes
30 JUNE 

2019
30 JUNE 

2018

Assets

Current Assets  

Bank Accounts and Cash 6 174,947 145,661

Trade Receivables 15,164 24,434

Interest Accrual 481 795

Goods and Services Tax 7,412 10,522

RWT Paid 458 60

Total Current Assets 198,464 181,471

Non-Current Assets 

Term Deposits 7 283,178 265,000

Property, Plant and Equipment 8 31,895 38,819

Intangible Assets 9 14,976 3,733

Total Non-Current Assets 330,049 307,552

Total Assets 528,513 489,023

Liabilities

Current Liabilities

Business Credit Cards 2,255 1,771

Trade Payables 38,092 45,262

Accruals and Provisions 4,900 4,900

Receipts In Advance 10 174,587 182,556

Wages and Holiday Pay Accrued 10,638 12,555

Total Current Liabilities 230,472 247,045

Total Liabilities 230,472 247,045

Total Assets less Total Liabilities 
(Net Assets)     

298,041  241,978

Equity

Retained Earnings 298,041 241,978

Total EQUITY 298,041 241,978

STATEMENT OF FINANCIAL POSITION 
 For year ended 30 June 2019

   Notes
2019  

$ ACTUAL

2019 
BUDGET 

(UNAUDITED)

2018  
$ ACTUAL

Revenue

NHBID Targeted Rate Levy 690,621 690,621 657,734

Subscription from Members 22,246 23,117 15,785

Grants Received 29,000 30,000 23,860

Sponsorship 61,615 84,500 68,646

Function & Events Income 51,793 201,000 38,145

Advertising Income 44,046 48,500 38,501

Interest Revenue 4,725 720 1,051

Other Revenue 100 - 100

Total Revenue 904,146 1,078,458 843,821

Expenses 

Employee related costs 2 377,961 425,760 355,977

Costs re Member Programmes & Services 3 339,486 563,439 331,533

Lease and Rental Expenses 4 52,161 48,000 46,184

Other Expenses 5 66,979 63,636 56,693

Total Expenses 836,586 1,100,835 790,388

Net Surplus Before Depreciation 67,560 (22,377) 53,433                                                                                                                            

Less Depreciation Adjustments  

Depreciation 8 8,340 9,624 7,716

Amortisation of intangibles 9 2,400 2,376 8,900

Loss (Gain) on Disposal of Property, Plant and Equipment - - (3,320)

Loss on Disposal of Intangibles 757 - -

Total Depreciation Adjustments 11,497 12,000 13,296

Surplus/(Deficit) for the Year 56,063 (34,377) 40,137

STATEMENT OF FINANCIAL PERFORMANCE For year ended 30 June 2019

2019 2018

Cash Flows from Operating Activities 

Cash was Received From: 

NHBID Targeted Rate Levy 690,621 665,956

Fees, Subscriptions and Other Receipts from Members 23,165 18,825

Sponsorship, Donations, Fundraising and Other Similar Receipts 64,205 71,191

Receipts from Providing Goods or Services 125,173 145,399

Interest, Dividends and Other Investment Receipts 5,038 256

Net GST Refund Received 2,238 422

Cash was Applied To:

Payments to Suppliers and Employees (845,238) (803,031)

Total Cash Flows from Operating Activities 65,200 99,020

Cash Flows from Investing Activities

Cash was Received From:

Receipts from Sale of Property, Plant and Equipment - 3,730

Receipts from Sale of Investments 625,000 55,000

Receipts from Sale of Intangibles - -

Cash was Applied To:

Payments to Acquire Property, Plant and Equipment (3,336) (8,510)

Payments to Purchase Investments (643,178) (320,000)

Payments to purchase intangibles (14,400) -

Total Cash Flows from Investing Activities (35,914) (269,780)

Net Increase/ (Decrease) in Cash 29,287 (170,760)

Cash Balances

Cash and cash equivalents at beginning of period 145,661 316,421

Cash and cash equivalents at end of period 174,947 145,661

Net change in cash for period 29,287 (170,760)

STATEMENT OF CASH FLOWS For year ended 30 June 2019

For and on behalf of the Association:

Peter Lamberton (Chairperson) 
Date: 4th October 2019

http://businessnh.org.nz/


18  BUSINESS NORTH HARBOUR  Annual Report 2019

BUDGET 2019/20 AND DRAFT 2020/21
In line with the Auckland Council Business Improvement District 
(BID) Policy 2016, and our continued commitment to financial 
and operational transparency, we have produced a three-year 
business plan, which in turn, is supported by a draft budget 
through to 30 June 2021. Detailed below is the finalised 
2019/20 budget, which supports the outcomes and KPIs 
detailed in the business plan on pages 12-16.

Variances to 2019/20 Budget

At the AGM 2018, members approved the targeted rate 
levy of $690,621 which forms the basis of the operational 
budget for the current financial year. The key variances to the 
draft budget presented last year reflect changes to the events 
and capability programme delivery forecast (as a result of a 
reduction in the funding received to support these initiatives 
and the re-scheduling of the bi-annual business expo). The 
Executive Committee and Management remain committed to 
providing cost neutrality between the targeted rate levy and the 
programmes and services available to Business North Harbour 
members.

Draft 2020/21

Member approval will be sought at the AGM 2019 for the 
collection of $712,030 as the targeted rate levy for the 
2020/21 financial year, and the overall draft budget as 
presented. This targeted rate levy figure represents a 3.1 per cent 
increase in the operational budget as a result of an increase in 
the number of rateable units confirmed by Auckland Council. 

The Executive Committee is confident that Business North 
Harbour can deliver their business plan objectives on this 
basis, whilst continuing to focus on increased revenue from 
sponsorship and external stakeholders who will gain a direct 
economic benefit from their activities and relationships. As with 
all budget forecasts, the economic environment and programme 
development may require changes to the operational 
component, but it is with confidence that we present these 
budgets for your review and approval.

AGM 2019 BUDGET SUMMARY

Key Income Streams

Proposed 19/20  
as published 

Final 19/20 Proposed 20/21 

NHBID Targeted Rate 690,621 690,621 712,030

Associate Membership 24,000 25,000 26,000

Advertising and Promotion 54,000 47,000 50,000

Gold Sponsorship 78,000 60,000 64,000

External Programme Grants 95,000 64,500 70,000

Events and Economic Development 67,500 95,000 50,000

Business Capability Programme (previously included in Events and ED) 120,000 20,000 20,000

Special Interest Groups - 6,000 15,000

Interest 750 3,000 3,000

Total Estimated Income 1,129,871 1,011,121 1,010,030

Programme Expenditure

Crime Prevention 95,000 100,729 100,000

Transport 35,000 29,963 32,000

Member Communications 120,000 115,383 110,000

Events and Economic Development 85,000 153,224 94,000

Business Capability Programme 195,000 66,685 68,000

Advocacy (previously reported under BID Projects and Personnel) 220,000 188,488 190,000

Special Interest Groups and NHBID Programme Projects 95,000 29,400 30,000

Total Estimated Programme Costs 845,000 683,872 624,000

Operating Expenditure

Personnel 175,000 225,250 270,250

Administration and Accounting 36,800 46,316 58,000

Premises 50,000 54,480 55,000

IT/Computer 13,000 13,400 13,400

Depreciation 12,000 12,000 12,000

Board Honorariums 7,500 7,500 7,500

Total Estimated OPEX 294,300 358,946 416,150

Total Estimated Programme and OPEX 1,139,300 1,042,818 1,040,150

Estimated Surplus/Deficit -9,429 -31,697 -30,120





Phone 09 968 2222 

12 Parkway Drive, North Harbour, Auckland 0632

PO Box 303126, North Harbour 0751 

businessnh.org.nz

Drone photography by Roof Design and Management Ltd

http://businessnh.org.nz
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