
FYI
This is your NEW  

business magazine!

Give us your feedback and suggestions  

for future issues and go into a draw to

win oNE of 10  

$100 Air NEW ZEAlANd 

travel vouchers 

from moNdo TrAVEl SEE pG 2

We began as the Albany Basin Business 
Association in 2003, dropping the ‘Basin’ in 
2006 to reflect the growing area.

Our Executive Committee believes the ABA name 
needed a further rethink given the potential for confusion 
with the ongoing development of the general Albany 
area and the various brands being generated, including:
•  Albany City Developments which is centered around 

Westfield Mall;
•  Albany Village Business Association’s push to become 

a BID;
•  Westfield Mall and the perception that this is Albany; and
•  The fact that the BID area is now officially known 

as Rosedale, often referred to as the North Harbour 
Industrial Estate.

We’ve created a fresh and flexible new logo which can 
be seen in various formats throughout this magazine. 
The dots at the top form a modern, stylised arc that 
complements the logos of many North Harbour sporting 
and community organisations. The dots represent our 
Business Association in the middle, connecting to and 
empowering all the businesses around it. 

The tag line “Empowering Better Business” sums 
up the North Harbour Business Association’s mission 
statement of working with and for local businesses 
to provide them with the best possible business 
environment and resources to grow their enterprises.

 For more info please visit: www.nhba.org.nz

Our Executive Committee recommends that we become the North Harbour Business Association.

officiAl publicATioN of ThE NorTh hArbour buSiNESS ASSociATioN  www.nhba.org.nz

The case for The new face of 
norTh harbour:
•  The name better reflects how the area in general 

has been known as since its development;
•  North Harbour is already a strong brand;
•  We’re better placed to attract members, sponsors 

and advertisers from 
beyond central Albany;

•  It differentiates the BID 
area from the Albany retail 
and residential centre; and

•  Reflects a stronger 
commercial/industrial  
feel than was the case  
with “Albany”.

SpEciAl GENErAl mEETiNG
A meeting of the Albany Business Association members will 
be held at the Kristin School pavilion café on Thursday, 
26 february at 5.30pm for the purpose of considering 
the motion to change the name of the Albany Business 
Association to “North Harbour Business Association”.  
As it is a Special General Meeting, only full members as  
at 1st February 2009 will be eligible to vote.

  Entry and parking at Gate 2, 390 Albany highway.

New Year, New Name

UpdAtiNG ANd iNFOrMiNG 
tHE NOrtH HArBOUr 

BUSiNESS COMMUNity

iSSuE  01 • fEb 2009



Happy New Year and a warm welcome to the first 
issue of FYI – the official publication of the North 
Harbour Business Association.

Bi-monthly, FYI will keep you informed about all our 
networking events, business development opportunities, 
crime prevention and transport improvement initiatives, 
as well as articles of interest and special offers.

You’ll also keep up-to-date with our activity in the 
North Harbour Networker and the Albany Buzz – two 
existing local publications.

All businesses within the North Harbour Business 
Improvement District (BID) will get a copy of FYI as 
well as businesses in Apollo, Orbit, Arrenway and Triton 
Drives and neighbouring streets.

You can find further details on most items in the 
magazine on our website www.nhba.org.nz so please 
add it to your Favourites and visit regularly.

We want your feedback on what you like about the 
new-look magazine, where we can improve and what 
you want to see more of. New travel company Mondo 
Travel has generously donated Air New Zealand 
travel vouchers totalling $1000 so go to the website 
now, give us your feedback and be in to win!

I look forward to working with, and meeting 
many more of, you in the near future.

All the very best,

Gary holmes | General Manager

Getting down 
to business
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Who are we?
We represent the interests of businesses 
in the North Harbour industrial area by 
encouraging business and employment 
growth through initiatives such as crime 
prevention, transport management, 
seminars, training and networking events.

We work closely with North Shore 
City Council and government agencies, 
advocating for infrastructural improvements 
such as security and safety, transport, 
technology, utilities and street signage.

Our website www.nhba.org.nz hosts 
a wealth of information including a local 
business directory, links to traffic cams, 
local health services, education facilities 
and bus timetables.

The case for membership
As a member of the North harbour 
business Association you will  
receive the following benefits:
•	 	Bi-monthly	newsletter	circulated	to	 

more than 2000 business leaders
•	 	Regular	email	updates	containing	 

topical information
•	 	Free	enhanced	listing	in	the	website	

directory till 30 June 2009
•	 	Free	business	improvement	training	

seminars and networking events 
including CEO Breakfast [see p.5]

•	 	A	dedicated	security	patrol
•	 	Access	to	the	BizWatch security  

alert system
•	 	Discounted	website	and	newsletter	

advertising rates
•	 	Entitlement	to	attend	and	vote	at	the	

AGM and Special Meetings.

Membership for businesses within the  
Bid area is free; for those businesses 
outside the Bid area who wish to become 
associate members, there is an annual 
subscription of $250+GSt. Join online now 
at www.nhba.org.nz/membership

North harbour business Association inc
po box 303 126, North harbour
www.nhba.org.nz

 crime prevention
 Transport management

 Economic and professional  
development
 Networking

 Advocacy
 promotion

our bid in focus
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cominG soon  live streaming  traFFic cams  from seven of the main entry/exit points to the  North harbour  industrial Estate

As US President Barrack Obama said at his 
recent inauguration, the world is facing many 
challenges. Together, yes we can meet those 

challenges as we share a new beginning and adopt 
unity over division and optimism over gloom. Globally, 

we wish him well; locally, it’s up to us.
It is my pleasure as Chairman to welcome you 

to the first issue of our new magazine on behalf of 
the Executive Committee.

We’ve been full steam ahead since getting the 
green light to become a business improvement 
district and meet monthly to chart our new 
direction, represented so well by our new look 

and new name in the New Year.
We’re delighted to have appointed as 

our General Manager Gary Holmes, who 
has brought energy, experience and a 

sense of direction. He is ably supported by two part 
time staff – Jackie Brown [administration and website 
management] and Louise Sinclair [sales, marketing  
and promotions].

I’m particularly pleased with progress we’ve made 
with TED (see page 8) and our crime prevention 
initiatives (see page 4) including the dedicated security 
patrol and CCTV cameras.

While the business outlook is gloomy if you believe 
everything you read, I believe that the North Harbour 
business community is better placed than most to face 
the challenges.

Our organisation will support you all through our 
many programmes and, together, we’ll achieve the 
success North Harbour deserves.

Gray Pearson | chairman

Left to right: Kevin 
Moore, Graham 
Boult, Geoff Bonham, 
Warren Kitchen, 
pamela peryman, Gray 
pearson (Chairman), 
Les probert, Wendy 
Auger, Michael 
Whybro, richard Ede, 
Geoff Ashenden

From the Chairman

We’ve revamped our website to reflect our new 
branding and sense of purpose.

The up-to-date, comprehensive local website will 
help attract business to the area through valuable information 
to workers, customers, suppliers and other businesses.

Local events, the weather, public transport information, 
schools and government services are but a click away.

Our directory features more than 1300 business 
– most of those within the BID area are listed. 
Free upgrades to an enhanced listing on the site are 
available to you until 30 June while any business outside 
the BID area may also list at low cost.

 For more info please visit: www.nhba.org.nz

Wired in a 
wireless world
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Left to right: Gary 
Morrison, icon Group 
CEO, Grey pearson, 
NHBA Chairman and 
Gary Holmes, NHBA 
General Manager.

Many of you would have attended the official 
launch of the service – operated by our security 
provider ICON Security – seven days a week, 

10 hours a night from 7.30pm to 5.30am.
Any issues within the BID area are reported (gates 

insecure, windows open etc.) as well as monitoring and 
responding to all security issues in the area.

While crime stats are relatively low, our patrol is on 
hand to deter criminal and suspicious activity.

We contact affected business owners when we’ve 
identified insecurities and let them know we’re on to it. 

We’re arranging the installation of CCTV cameras at 
seven of the main entry/exit points to the estate.

Did you know that you’ll soon be able to view – in 
real time – on our website, traffic conditions at a given 
location to help you plan your trip to or from work?

We’ve also developed the Biz Watch security alert 
system to allow YOU to call 415 0817, quote our code 
11811, and report a suspected offender or particular 
incident to warn fellow BID members.

We’ll send out an email immediately to alert our 
email contact list with a description of the person and 
the nature/location of the reported incident.

 For more information please visit: www.nhba.org.nz/security

Fighting back for 
North Harbour
As you asked, we 
introduced a dedicated 
security patrol last 
November to create 
a safe and secure 
environment for you 
and your customers.

“it’s good to see that the 
Albany business district is 

in safe hands. As a result 
of your communication, 

going forward we will be 
assessing our security and 

addressing the issues.”
TriSh blAcKmorE, mcA lTd.
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FrEE 
for all NhbA 

    members

We start the New Year off with not one, but two speakers 
to inform and inspire:

andrew williaMs  
The Mayor of North Shore City (left), will deliver his 2009 
‘State of the City’ address. This Campbells Bay resident 
was elected Mayor in October 2007 following nine years 
as trade commissioner for Belgium and Luxembourg.

siMon anGelo 
Director of strategic advertising and marketing agency, 
www.aimwise.com, Simon will speak on the topic of 
“Finding your passion at work”. Simon is the top selling 
author of three books including Click & Grow Rich.

Breakfasts to 
feed the mind
We’re holding four CEO breakfast forums during 2009 to give you the 
chance to hear from community leaders and inspirational speakers – 
and to share with them your views on the issues of the day.

dATE: 17 February

TimE: 5.00pm – 7.00pm

VENuE: Link plas, 220 Bush rd

AcTiViTy: Guided tour  
and refreshments.

rSVp: By Monday, 16 February  
to gm@nhba.org.nz or  
phone 968 2222.

Award-winning exporter, LinkPlas, 
moved to Bush Road just over a 
year ago.

Happily based in North Harbour, 
the company creates injection stretch, 
blow-moulded plastic containers for 
the food and drinks, industrial, personal 
care, healthcare and toiletries markets.

It started business in 1997 with a 
vision to become a world leader in 
the manufacture of custom-designed, 
innovative products. 

Twelve years on, LinkPlas has several 
national and international awards to 
confirm its success story.

 For more information please visit  
www.nhba.org.nz/events

  the breakfast forum is frEE for all NHBA members: Limited to one free attendee per 
company (only 100 free places – get in early!). the cost for additional attendees or  
non-members	is	$25	p/p.	RSVP	to	gm@nhba.org.nz	or	phone	968	2222	by	Monday,	 
16 February. For more information please visit www.nhba.org.nz/events

dATE: thursday, 19 February TimE: From 7am – 8.30am 
VENuE: president’s room, Harbour Function Centre, North Harbour Stadium

CEO Steve 
Morrison

After 5 function 
@link plas
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 For more information please visit www.nhba.org.nz/training

Survival, 
sustainability, 
smart

For 10 years WHK has worked with the 
Government to build the management 
and	business	capability	of	small-to	
medium-sized	(SME)	businesses.	

the Enterprise training programme 
initiative has been fully funded (free 
to qualifying businesses) through New 
Zealand trade and Enterprise.

the workshops that fall under this 
programme are designed and delivered 
by WHK Business Growth – a division 
dedicated to training and business  
growth consulting.
The	team	has	developed	an	in-depth	

understanding of the market forces and 
disciplines that drive specific business 
sectors, including: creative, manufacturing, 
information, communication and 
technology (iCt), food and beverage, 
tourism and professional services.

For more information about WHK 
please call the team on 09 968 8555, 
email info@whkbusinessgrowth.com,  
or alternatively come in to its North Shore 
offices, located at 18 Byron Avenue  
in takapuna.

FEbrUarY
 Wed 18th, 9am-4.30pm,  
North harbour Stadium

how To develoP a winninG 
MarkeTinG Plan for your 
ProducT
This workshop has been developed 
to help SMEs quickly know who their 
profitable customers are and how they 
can be won, kept and grown to ensure 
sustainable growth.

MarCh
Wed 11th, 9am-12.30pm,  
North harbour Stadium

survivinG a downTurn
This workshop offers participants ideas 
for survival and growth.

aPrIL
Wed 8th, 9am-4.30pm,  
North harbour Stadium

effecTive brandinG –  
how To sTand ouT
Most goods and services look the same. 
Effective branding enables you to make 
your product or service stand out above 
the rest. This workshop will help you to 
build a world class brand.   

One of the largest accounting 
and consulting practices 
in Australasia, the WHK 
GrOUp offers North Harbour 
businesses coaching services, 
growth advisory advice and 
locally-based	seminars.	www.
whkbusinessgrowth.com

New direction: 
charting success
Seminars are a good way to set your business on a path to 
prosperity. in this first issue of FYI,	we	outline	three	hands-on	
workshops that could help you chart a new course this year.

To bE EliGiblE To ATTENd you muST:
•  Be trading as a business or as a sole 

trader/freelancer.
•  Be operating for profit [Charitable trusts 

are, unfortunately, ineligible].
•  Be an SME owner, operator or manager.
•  Employ fewer than 50 full-time staff  

(Full-time = 30 hours or more per week).

hoW To rEGiSTEr:
•  If you meet the criteria above, please 

contact WHK Business Growth on  
info@enterprisetraining.co.nz or call  
09 968 8555 and let them know you  
are a member of the North Harbour 
Business Association and that you  
would like to register for the workshops.

•  The team will then talk you through 
the registration process (this only has 
to happen once), provide you with the 
necessary documentation and answer 
any questions you may have.

•  Briefly the registration process consists of:
 –  Completing a quick NZTE  

registration form; and
 –  The new NZTE online assessment 

questionnaire (15mins to complete). 
This will be followed by a quick one-
on-one chat to an advisor (usually  
by telephone).

Learn how to grow your 
business in even the
toughest climate.
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win  one of two frEE  entries worth  $1250+

rEGiSTEr now ANd doN’T miSS ouT! 

Focused on growth and expansion, 
the workshop offers business 
managers practical tools to create 

specific action plans. The key focus 
is on growth strategies, performance 
measurement, threshold issues, next steps 
and networking.

The workshops have been specifically 
designed for those who own and manage 
their business, and who are looking 
to grow, or see potential to grow, their 
businesses – even during a global recession.

so do you wanT To increase 
your MarkeT share and 
ouTsMarT your coMPeTiTion? 
The ICE Bridge Achieving Business 
Growth Workshop is an opportunity to 
unlock the potential of your business  
and stay ahead of competitors. It’s 
designed to challenge your thinking, 

explore new opportunities and work  
out how to put them into play.

To qualify you need to turnover $500k 
or more a year, have more than three 
staff – including yourself – and be in the 
North Harbour business area.

The North Harbour Business 
Association and BNZ Partners North 
Shore offer you the chance to attend the 
ICEHOUSE Growth Workshop for FREE.

To enter, simply go to www.nhba.
org.nz/training, answer the following 
question and you’re in the draw to 
attend the ice bridge Growth workshop 
on 23-24 March.

Describe in 100 words or less  
“where i want our business to be  
in 2011” (i.e. you may consider any of 
the following: increase turnover, create 
new markets, import/export, mergers  
& acquisitions, succession etc.)

Growing Gains
the icehouse is an innovative business growth organisation 
established by the University of Auckland Business School. 
partnered with the Bank Of New Zealand, the icehouse will run 
a	seminar	at	the	North	Harbour	Stadium	on	23-24	March.

business help

the secrets to surviving 
a downturn by the WHK 
Business Growth team
We all know that in times of recession, 
consumers slow their spending and businesses 
feel the pinch. the natural reaction from business 
owners, especially small ones, might be to slash 
costs and even shed employees.

Believe it or not there are opportunities  
for smart business to continue to make significant 
profits and to grow.

the fundamental business equation has  
never been more important however:  
Profit = revenue – Cost.

Business owners must be clear on the margins 
they’re making and focused on their customers’ 
wants, needs and pains.

Many of today’s business owners have never 
been at the helm during a prolonged downturn. 
Below are a few tips to help weather the 
economic storm:
•		Track customer satisfaction at least 

monthly. 
•		review all expenditure – recognising the 

difference between costs and investment.
•		continue and even vamp up advertising 

and marketing – ensuring it’s focused on 
picking up more of your ideal target clients 
and highlights clearly your point of sustainable 
competitive advantage.
•	 Spend money on training staff – as 

household stress rises, tolerance for poor 
service declines. Make sure you’re equipped to 
motivate employees and please customers.
•		review your business plan – making sure 

you have focused actions with target outcomes 
and methods of tracking progress. if you don’t 
have a business plan, create one immediately 
and implement it.
•		continue to innovate – many companies  

fail when the economy starts to get better 
because they have stopped investing in 
innovation and are left with outdated products 
and systems. Be ready for the better tomorrow, 
it will arrive.
•	 lead your team – the challenge for you,  

as the leader, is to resist being overcome  
with fear and to present a vision and plan 
toward future growth and prosperity for  
the business. 
•	 The Good News – your competitors are  

going through exactly the same conditions as 
you are. Stay focused on the fundamentals of 
good business while your competitors panic 
and, as well as surviving the downturn, you 
can come out the other side with a more 
prosperous business.

this article has been prepared by WHK Gosling 
Chapman’s leading business training and 
consulting division – WHK Business Growth.  
For further resources and assistance on surviving 
the economic downturn please email  
info@whkbusinessgrowth.com.

Give your 
business a  

kick-start	with	
an icehouse 

Growth 
Workshop
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We were the first to create a 
Transport Efficiency District 
[TED] within New Zealand, 

applying the lessons learned in the USA, 
Canada and the UK.

The NZ Transport Agency, Auckland 
Regional Transport Authority and North 
Shore City Council have joined us in 
establishing a strategic plan and a three-
year business plan to address better 
roading, CCTV cameras for web-based 
traffic information and a car pooling 
scheme, improved public transport  
and options covering cycling, walking 
and parking.

The TED provides leadership in 
advanced planning for ongoing efficiency 
improvements to transport infrastructure 
and services. 

We have developed a list of short 
and medium-term priorities for 
improvements, including improving 
vehicle flows at key intersections through 
minor upgrades. We’re also working 
with transport operators to improve 
local public transport services, bus stop, 
cycling and pedestrian facilities.

We aim to have a network of traffic 
cameras installed at key locations early this 
year, giving you the opportunity to “look 
before you leave” and check the traffic 
conditions in real time on our website.

 whaT Ted is uP To:
•  We will create a traveller contact 

database and investigate email  
and text alerts.

•  We’re working with [a] bus operators 
to increase the routes and frequency 
of buses into the area and [b] ARTA 
to offer real time bus arrival/departure 
information, initially online and later  
at bus stops.

•  We’re developing a 2/2/2 “Model 
Employer Programme” and will be 
working with two 100+, two 50+  
and two <50 employee companies  
to develop a best practice guide for 
North Harbour businesses, including 
sample employment policies on 
flexible work hours, references for 
cycling facilities etc. 

•  We’ll continue to partner with  
(a) North Shore City Council to  
ensure that travel plans are in place  
at all local schools and  
(b) Massey University to develop a 
travel plan for staff and students.

We’ll keep you posted on progress 
through FYI or online.

 For more information please visit  
www.nhba.org.nz/ted

North Harbour Transport 
Efficiency District (TED)
research shows that traffic congestion is the #1 problem for more than 70% of North Harbour businesses.

With security and sustainability at 
the fore, it’s green light ahead for 
North Harbour with better travel 

choices, including the Northern 
Busway and its bus stations

ViSioN:
For the North Harbour business area to 
be a vibrant commercial district with 
superior transport accessibility.

miSSioN:
to bring together business and 
government leaders to plan, develop 
and promote an efficient and 
diversified transport system.

AchiEVEmENT:
The north harbour Transport 
Efficiency District (TED) is  
the FIrsT to be established  
in new zealand.
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TechNZ provides flexible funding support in two 
areas – technology projects and capability funding.

Technology investments provide funding to help 
firms do high-risk, advanced R&D projects that they 
could not otherwise undertake with their own resources. 
Technology funding can be used for companies 
developing new products, processes and services.

Capability investments provide funding and  
expert advice to improve technical knowledge and  
the ability to undertake R&D. Capability funding 
supports the development of people’s R&D skills  
through engaging mentors, experts, employing young 
scientists and researchers, and providing access to 
technical skills development.

so do i qualify?
Facilitator Chris Lock gives you the lowdown on your 
chances: The criteria for investing in a business to assist 
with an R&D project is excellent given today’s market 
situation as it focuses on:
•  The attitude and potential of the company and their 

commercialisation experience.
•  The track record from previous investments and/or their 

likely ability to perform with a new investment.
•  Is there a technical stretch in the project which will 

grow the capability of the company or the business 
region? Does it build business capability?

•  The investment looks closely at the internal or  
external expertise and determines if there is a correct 
fit for the project.

•  We look closely at the deliverables, time critical path 
to market milestones, overcoming technical barriers, 
Intellectual Property protection plans, investment and 
returns and the sales and marketing plan.

•  The project must create export potential either directly 

through the company in which the investment is made 
or possibly via the company’s clients which may be 
able to generate export potential from the product or 
service that is developed.

•  Finally, we like to see that the company is developing 
more sophisticated skills, sustaining R&D activities, 
taking up international technologies and adopting 
business practices to support increased or improved 
R&D stretch capability.

so whaT’s available?
The TechNZ investments are comprehensive and  
aim to support the company through the key stages  
of the project.
•  Many investments are less than $5,000 and go to the 

type of company which needs support to appoint an 
external expert to set the scope and guidelines for the 
project that will follow. 

•  Most of the investments in the under $30,000 region 
usually follow through on the previous planning phase.

•  Above this level are investments up to $100,000 and 
over $100,000 – but these are managed by TechNZ 
Business managers directly.

Within the past two months alone, there has been  
strong R+D investment in a number of businesses  
based in or around Albany, including one linked to  
the Massey University E-Centre. Recent success stories 
span the spectrum of commercial sectors, including 
software, distribution, horticulture and product shelf  
life extension.

how ens can helP you
Simply call Chris Lock on 414 1341 or 0274 234 9201 
to discuss your idea and see if you qualify.

Innovative Ideas Initiated
Enterprise North Shore is a techNZ partner, providing fast, readily accessible advice to smaller, regional 
companies. they typically work with businesses undertaking early stage or small r&d projects, or first time 
r&d companies, and are involved in approving investments up to $30,000.

robert is CEO of an Albany company which is doing pretty well but he’s 
naturally worried about what’s coming up. robert has a fantastic idea 
which – if he could get it off the ground – could boost exports and make 
money for New Zealand and himself. But he’s not sure if this is the best 
time to be investing in his business.
Well robert, your timing is good and help is at hand with funding 
available through the techNZ scheme facilitated by CHriS LOCK at 
ENtErpriSE NOrtH SHOrE. 
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As an NhbA member,  
you qualify for a sPECIaL raTE  of $130  per person +gst  at the next  seminar!

ThE fAcTS
•		Methamphetamine is a Class A illicit drug, known as  

‘p’ in NZ.
•  per capita, Kiwis are one the highest users of the drug  

in the world.
•	62%	of	P	users	are	employed	full-time.
•	ALL parts of society are affected by p.
•	North Harbour is not immune to the toxic threat.

  Useful sites: www.hopeofanation.org.nz 
www.police.govt.nz/safety/meth

“methamphetamine use 
is a problem going on 
all around us: the people 
you would least suspect 
of being involved in this 
are. We all share the 
responsibility to  
make this go away.”
chriSTiNA STroud

WAtCH OUt for your invitation to attend the fund raising 
launch of Christina Stroud’s book you Are more Than This 
Will Ever be in April.

Launched last October, the half-day seminar takes a 
hard-hitting look at the reality of P and its impact  
on people’s lives, society and the workplace.

It offers practical advice about business policy and 
procedure relating to employee drug use and ideas about 
how to broach the subject with a suspected user.

While the seminar has a workplace focus, the skills  
and tools can also be applied in people’s personal lives.

The six objecTives are:
1. To understand what Methamphetamine is.
2. To understand why people use Methamphetamine.
3. To understand the cost of Methamphetamine to society.
4. How to recognise signs of Methamphetamine use.
5. How to raise the subject with a Methamphetamine user.
6. To know where to go for a Methamphetamine problem.

 For more information please visit: www.nhba.org.nz/meth

The Scourge of P
North Harbour Business Association is working with our security provider, the icon Group, 
and Christina Stroud of the true potential trust, to offer seminars which seek to raise 
awareness of Methamphetamine (p) as the first step to ridding society of this scourge.
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SuccESSful buSiNESSES ArE AS 
much AbouT pEoplE AS profiT.

North harbour businesses offer an 
attractive working environment 
to a skilled workforce, much of 
which lives nearby.

in taking care of your staff 
you’re taking care of business, 
making the most of their talents 
and making for a more productive 
and profitable workplace.

That’s why fyi will feature a 
series of articles on issues that 
can arise in The Workplace.

personally and professionally, 
it’s oK to ask for help – whatever 
the issue.



tHELMA FrENCH is a human resources practitioner, Justice of the peace, celebrant and 
associate member of the North Harbour Business Association.

Her 25 years professional experience includes 15 years as a generalist Human 
resources Manager in a large corporate and 10 years as General Manager of two  
not-for-profit	organisations.	Recognised	nationally	as	the	Founder	of	Yellow	Ribbon	
NZ, the educational arm of the youth Suicide Awareness trust, she recently established 
www.Thelmafrench.com specialising in Hr consulting and advocacy.

Grown men have gone into 
televised battle to support the 
cause championed by Thelma 

French – somewhat ironic given the 
compassionate woman fights for a win-
win result in the workplace.

As Founder of Yellow Ribbon NZ, the 
educational arm of the Youth Suicide 
Awareness Trust, Thelma, in conjunction 
with one of her heroes, Dean Lonergan, 
raised millions through the Fight For Life 
boxing events featuring brave and battered 
trans-Tasman sporting and media celebrities 
and a powerful volunteer network.

The driving force was her late son 
Aaron, who in taking his own life, 
reshaped his mother’s forever.

Pale blue eyes and a warm smile mask 
a resilience and strength of character that 
is Thelma French, a fighter with a passion 
for people and a professional pedigree in 
HR that makes you want to have her on 
your side in any employment dispute.

Again ironic given she’s motivated 
to avoid spilling blood on the carpet, 
seeking outcomes that leave personal 
dignity and corporate reputations intact.

An associate Association member, she 
last year established www.thelmafrench.
com and is currently building her North 
Harbour client base. She assists ICON 
Security [see page left] and is enjoying 
working with the dynamic business 
community north of the bridge.

“I’m attracted by the energy and 
enthusiasm of the people I meet, 
especially those running small- to 
medium-sized businesses.

“I’ve worked in large corporates and 
small businesses alike. It is those with 
values similar to my own that I enjoy the 
most,” she says.

“Given the amount of time we spend 
in the workplace, it’s important that it’s 
as pleasant and harmonious as possible. 
Apart from anything else, motivated 
employees are productive employees.

“For me, communication is paramount. 
To be an employer of choice these days 
you have to communicate openly and 
honestly with your staff, in both good 
times and bad.

“Of all life’s lessons – personal and 
professional – it is OK to ask for help. 
That was our message at Yellow Ribbon 
and it’s as true in the workplace.  
No-one, including management, has  
all the answers and solutions can best  
be found through open dialogue,  
mutual respect and no surprises.”

Thelma is a strong advocate of having 
support people involved in discussions 
that can impact on an employee’s future.

“I consider myself a practical, 
pragmatic person with experience  
on both sides of the table. A fair process 
that is followed properly can help  
both parties resolve issues and move 
ahead, even if that means termination  
of employment.

“Good HR is not only required by law, 
it’s also the right thing to do and makes 
good business sense,” she says.

  For more information please visit:  
www.thelmafrench.com

“To be an employer of choice  
these days you have to 

communicate openly and 
honestly with your staff, 

in both good times and bad.”

can you WiN-WiN employment issues?
Not always, according to hr consultant Thelma 
french, but you can improve your chances by 
considering the following – and your employees’ 
points of view:

•  Address issues as they arise; always keep the 
communication lines open.
•  if you are not confident about addressing issues with 

your employees, it’s OK to ask for help from those who 
will support and advise you.
•  in most instances, employment disputes are best resolved 

when support people for both parties are involved.
•  dispute resolutions and exit interviews can mark  

the start of a positive next chapter for both employer  
and employee.
•  in times of economic downturn, employees often  

provide fresh insight and ideas to generate recovery  
if given the opportunity.

thelma French
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New Zealand’s most powerful wireless 
internet networking system has  
been installed at the Harbour Function 

Centre, allowing hirers to roam between  
any or all of the venue’s 24 rooms and  
remain connected.

With a download/upload speed of up 
to 10mb per second, the system provides 
uninterrupted coverage throughout the three- 
level facility located within the 28-hectare  
North Harbour Stadium precinct.

The service is proving popular with 
customers who need the speed and certainty 
the new technology provides.

“North Shore attracts tech-savvy companies 
and we’re keen for them to test out the system 
by offering a special introductory rate of  
$100 + GST per day for unlimited internet 
access for all meetings held before the end  

of February,” says Commercial and Marketing 
Manager Chris Kemp.

The versatile venue opened 11 years  
ago to meet corporate and community  
needs. Whether it is a meeting for 10 or  
300, or breakfast, lunch or dinner for up  
to 600 people, the Harbour Function  
Centre has 24 rooms and 1100 car park 
spaces available.

For inquiries about booking a meeting, product 
launch, conference or trade show, please phone 
Emma on 414 0156, Michelle on 414 0153 or  
please visit www.functioncentre.co.nz 

With the Kiwis’ rugby league World Cup triumph still fresh in the mind, the warriors 
will	have	a	pre-season	hit-out	against	the	north Queensland Cowboys on 
February 22. tickets are only $15 for adults, $10 for students and $5 for children.

As a NHBA member, North Harbour Stadium is offering you a special discount –  
buy 4 adult tickets and get the 5th ticket FrEE. 
to take up this offer please email to Sandra (sales@stadium.co.nz) your company  
name and contact details, and a booking form will be emailed to you.

ultra high-speed wireless internet

Q. Who? What? Where?  
A: www.stadium.co.nz

An	iconic	British	rock	band,	well-timed	and	
priced	Blues	games	and	a	world	champion-
filled	Warriors	pre-season	shoot-out	against	
the North Queensland Cowboys headline a 
star-studded	summertime	line-up	at	one	of	
the country’s most versatile venues.
for The who, what and where, please visit  
www.stadium.co.nz – the website of  
north harbour stadium.

Pete Townshend (left), 
roger daltrey and 
the rest of The who 
will, on March 21, hit 
the stage previously 
graced by the likes 
of carlos santana, 
luciano Pavarotti and 
roger waters.

JoininG the Dotslocal hiGhliGhts


